
INTEGRATED MARKETING 
COMMUNICATIONS PLAN

Presented to Carmella Wehrle | By the Spring ‘23 Class of PR/AD Design & Management | April 19, 2023



Table of Contents

The Team

Introduction

Research
Communications Audit
Competitive Analysis

Audience Identification 
Consumer Profile

Goals

Messaging 

Strategies 

Mock Ups 

Attachments

Addendum

Addendum Attachments

3

4

5
6-10
11

12
13

14

15

16

17

18-28

29

30-34



Account Executive

PR/AD Design & Management Spring 2023

Research Team

Writing Team

Design Team

Sarah Watkins

Anna Kristo, Leader 
Camille Bupp
Maxwell Bametzrieder

Alyssa Daley, Leader
Sydney Rendahl
Julia Sharp

Kensley Semple, Leader 
Alexandra Bondi
Milla Simonsen

The materials in this marketing plan are a compilation of 186 hours 
of collaboration among each time in strategy, research, writing, and 
design elements
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Introduction

Notary In Your Neighborhood is a mobile notary 
company that offers services in Allegheny County 
and surrounding areas. Carmella Wehrle, the 
company’s owner, has more than 20 years of 
notary experience. 

What NIYN Offers  

•Unlike many other notary companies, NIYN 	
  travels to the client’s location is to make the
  process as simple and convenient as possible 
•Flexible hours and accessible ways of
  contacting professionals at any time of the day 
•A personable, friendly experience by offering 
  expertise and advice that is always in the client’s 
  best interest

Marketing Challenge

Taking advantage of the research that was developed 
throughout this campaign, it’s clear that Carmella has 
already established an effective marketing plan. Through 
this campaign, we intend to reinforce the company’s 
position, strengthen the brand and supply tactics to help 
NIYN further develop business relationships.

 



Our team first conducted extensive research that helped to analyze 
the company’s existing marketing tactics, audience, and competitors. 
Our findings are represented through the following documents.  

Communications Audit
SEE ATTACHMENT A

Competitive Analysis
SEE ATTACHMENT B
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Communications Audit

Print Advertisements
NIYN has multiple printed pieces of 
ad work. She distributes rack cards in 
hospitals for people to find and a yearly 
calendar with business information in it. 
NIYN has a paid ad in the legal journal. 
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Communications Audit (continued)

Promotional Products
Some examples of promotional products 
that would increase awareness of NIYN 
would be distributing notebooks, pens, 
seed cards and key chains to leave 
with customers.
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Communications Audit (continued)

Aesthetics
The main logo for NIYN is a row of houses, 
which fits well with the company’s name and 
overall appearance. The business uses two 
logo variations with no official colors, but 
green and blue are the most prominent.   

No
ta

ry 
in your Neighborhood

Carmella Wehrle

NOTARY IN YOUR
NEIGHBORHOOD

Carmella Wehrle • Notary Public
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Communications Audit (continued)

Website
The website provides all the relevant 
information a customer might need, 
written in clear and user-friendly text. 
Current pages include:  

•Home 
•Recognition  
•Service 
•About 
•Testimonial 
•Contact  

These pages explain in detail the NIYN 
services and offer a form to request an 
appointment. 

Search Engine Optimization
The SEO for NIYN is exceptional. 
When searching “Mobile Notaries in 
Pittsburgh” NIYN is listed first, and similar 
search inputs yield results with NIYN at 
or near the top of the page.  

Google Search Results  

Term searched

Mobile notary near me	
Mobile notary			    
Mobile notary services	
I need something notarized 

Numbered Result

1st
2nd 
4th
6th
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Communications Audit (continued)

Social Media Activity
The website’s two social media pages 
are Facebook and LinkedIn. The LinkedIn 
profile connects you to Carmella 
Wehrle’s account and has 500+ 
connections. The Facebook page has 
260 followers, and each post receives 
three likes on average.  

Facebook

LinkedIn
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Competitive Analysis
In-Person Businesses 
412 Mobile Notary 

412-726-8434 
https://www.412mobilenotary.com/ 
No physical location listed. Serves Pittsburgh. 
Hours: M-Sat 8:00am-5:00pm Sun 10:00am-
4:00pm 
No email listed 

Mark Mobile Notary 
412-545-5500 
No website
415 Kelly Ave, Pittsburgh, PA 15221 
Hours: 24 hrs. 
No email listed

Marquise’s Mobile Notary Services 
412-636-6620 
https://marquisesmobilenotaryservices.com/ 
No physical location listed. Serves Pittsburgh. 
Hours: 24 hrs. 
Marquisenotary@yahoo.com 

(All competing notaries have 4.5-5 star reviews) 
 
Online notary services    
Notarize.com

Can notarize 24/7 by online video call. 
Partnered with Adobe and Salesforce.    

US Virtual Notary
$20 per notarization. Connected to a notary 
within 15 minutes. Offers translation services.

Thumbtack Competitors
Complete Mobile Notary Services   

14 reviews, five stars. Top pro ranking. Great value. 
51 hires on Thumbtack. Responds in 3 hours—$ 25 
estimated price.   

U Acknowledge Notary, LLC   
54 reviews, five stars. Top pro ranking. Great value. 
82 hires on Thumbtack. Responds in 22 min. $25 
estimated price.   

Notary Press LLC   
5 reviews, five stars. In high demand ranking. 2 hires 
on Thumbtack. Responds in a day. Contact for price.     

Notary in your Neighborhood Thumbtack Statistics   
32 reviews, 4.8 stars. In high demand ranking. 44 hires 
on Thumbtack. Responds within a day. Customers rated 
this pro highly for responsiveness, professionalism, 
and punctuality.  
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Primary Audience 
Ages 50+

Location
Tri-County, 
Pittsburgh region

Profession
Lawyers, doctors, real 
estate agents, middle-aged 
people, aging parents, 
people taking care of 
loved ones

Consumer Profile
SEE ATTACHMENT C
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Consumer Profile

Michael Brown

Age: 54 
Profession: Attorney 
Family: Wife and three children 
Location: Cranberry, PA 
Income: $170K/yr 

“I am looking to get a few documents 
notarized by next week for my client.”

Michael is one of the top attorneys in 
the city of Pittsburgh. Due to his busy 
schedule, he is searching for a reliable 
mobile notary service to create easy 
access to get his documents notarized.

Preferred Channels of Communication: 
•Email 
•Phone Call 

Active Social Media Platforms: 
•Facebook 
•LinkedIn 
•Instagram 
•Twitter
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Increase overall awareness of the 
company thus providing opportunities 
for new potential clients 

Strengthen online and print content to 
retain current and past clients 
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Notary in Your Neighborhood is a 
mobile notary service that travels to its 
clients to make the process as simple 
and convenient as possible, making it the 
clear choice when choosing a business 
for your specific notary needs. 
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Research Strategy Writing Strategy

Design Strategy

Through the extensive research and analyses conducted on 
Notary in Your Neighborhood’s overall brand, the conclusive goal 
that our team decided to aim for was expanding the company’s 
audience while working to retain current and past clients. Taking 
that into account, our strategies, while varied, all aligned with this 
goal in some way. Our first strategy involved creating a blog for 
the company which consists of relevant information pertaining to 
notary-related topics that may help audiences better understand the 
concept. For potential clients who come across this blog, the easy-
to-read content will hopefully gain the company more credibility 
and trust. Similarly, both the website and yelp redesigns that were 
chosen will create a more eye-catching and enticing look that users 
will be more likely to engage with. Our final two strategies consisted 
of pop-up ads for social media and physical flyers promoting the 
company’s brand. By getting the name of the company out to more 
audiences, there is greater opportunity for people to recognize the 
brand and remember it when they’re in need of a notary service.

In effort to accomplish the campaign goals, a distinct set of 
marketing strategies were determined. With the objective of 
increasing new and loyal clients we homed in on brand awareness 
and recognition. Across the board we simplified the branding, 
reinforced key messaging and generated and polished elements of 
user friendliness and overall appeal. The campaign aimed to create 
tactics that were long lasting and easily sustainable to generate 
optimal success even after the designated timeline. Overall, the 
campaign is designed to create sustainable results that promote 
steady growth within NIYN. In our research for the color palette, 
we took into account the preferences of our target audience, which 
includes older demographics. We found that certain colors, such as 
blue and green, are particularly appealing to this demographic due 
to their calming and reassuring qualities. Additionally, user-friendly 
design and consistency were used through each design to enhance 
a marketable company. 
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Messaging   
•Tone  
•Professional, warm, and welcoming  
•Customers are dealing with severe documents, and 
some may deal with sensitive situations involving loved 
ones. 
•The tone must be robust and make the customer feel 
like 
they matter  
•The company currently uses houses to represent the 
brand. We should stick to this idea but refresh it.  
•Stress how personal it is   
•This business has thrived based on how personal the 
experience is; that is the main reason customers come 
back  

Strategy   
•Strengthen the Brand   
•Utilize social media - Facebook is an excellent fit for 
Carmella because of its broad and older user base. 
The platform also allows a person to communicate 
personally, which is what she excels at  
•Post and seek out people within the target 
demographic who could use the service   
•Website refresh - The website simply needs a 
refreshment. It needs to be reorganized, redesigned, and 
optimized.  
•Target key demographics   
•Real estate ads
•Focus on people who are moving   
•Doctors   
•Reach out to hospitals, senior homes, etc., to form 
relationships with hospital personnel   
•Advertise in medical publications and websites  
•Lawyers & smaller law firms  
•Legal Journals 

Strategy



Below is newly created communications material for 
Notary in Your Neighborhood. 

Rack Card with Detach-
able Business Card
SEE ATTACHMENT E

Logo Rebrand
SEE ATTACHMENT D

Business Card
SEE ATTACHMENT F

Print & Digital 
Advertisements
SEE ATTACHMENT G

Yelp Profile
SEE ATTACHMENT H

Website Redesign & Blog
SEE ATTACHMENT I
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Logo Rebrand

Logos are usually the first visual impression consumers interact with a business through. 
Strong branding is used throughout company marketing with the logo as the foundation. 
This logo singular logo should be used across all branded marketing content and social 
media platforms for consistency. 
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Business Card

Carmella Wehrle
Notary Public

(412) 287-1109
(412) 854-1739 (office)
notary@notaryneighbor.com
notaryneighbor.com

Business cards are a great tool in 
networking and marketing yourself and 
business. This business card features 
similar branding as the rack card, along 
with being the same as the detachable 
business card on said document. The 
back of the card explains legal text and 
notarization requirements for clients. 
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Rack Card with Detachable Business Card

Rack cards are geared for distribution to 
funeral homes and residents in retirement 
home communities that may be in 
need for a mobile notary. The cards 
are another way to connect with new 
audiences and expand Notary in Your 
Neighborhood’s database. The cards 
list all necessary information including 
contact information, services provided 
and other requirements. 

(412) 287-1109 
notaryneighbor.com

Member of the Pennsylvania Association of Notaries

@notaryneighbor

Carmella Wehrle
Notary Public

(412) 287-1109
(412) 854-1739 (office)
notary@notaryneighbor.com
notaryneighbor.com

We Come To You
Notary in Your Neighborhood provides full-time notary 

services from a team of highly skilled and reputable 
notaries across Pennsylvania.  

We notarize:
Powers-of-Attorney 

Last Wills and Testaments 
Trusts 

Closing Documents 
Affidavits 

Verifications 
Acknowledgments 
Medical Directives 

Other notary documents as requested 

Any information provided by Notary in Your Neighborhood in conjunction with a 
request for service does not constitute legal advice in any way. Please consult an 
attorney before signing any legal document. A notary public can only attest to 

the identity of a document signer and cannot assist with the selection of 
notary certificates.

Proof of identification must be presented, and payment must be made at the time 
of the appointment. A current, unexpired Photo ID issued by federal, state or local 

government is required. Notaries are unable to prepare documents and all 
papers must be provided by the client. We are unable to provide any type of 

Department of Motor Vehicle papers, Title Transfers or T-Plate services. 
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Print & Digital 
Advertisements

Buying a home 
on your own?
You may need our notary services.

We come to you!

Click here to schedule a 
mobile notary service today!

Notary in Your 
Neighborhood 

will notarize your 
documents at your 

location.

Schedule your 
mobile notary 
service today!

Easy. Efficient. 
Reliable.

(412) 287-1109

Need a notary?
We come to you! 

Notary in Your Neighborhood 
provides quality services and 
efficiently notarizes documents to 
save you the hassle!

notaryneighbor.com

Print and Digital Advertisements exposes 
NIYN to new audiences, educating 
potential clients of what the company is, 
what it does, and how to get in touch. 
Each ad highlights the aspect of mobility, 
making it clear that NIYN comes to the 
client at their convenience and is just 
a quick call or click away. By focusing 
these ads towards the intended audience 
on the right platforms, the ads can reach 
a wide range of people with various 
notary needs.  
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Yelp Profile

Yelp provides an excellent 
opportunity to connect with potential 
clients that are looking for a notary. 
Yelp allows for previous customers to 
review Notary in Your Neighborhood 
and their services. Positive customer 
feedback may persuade future clients 
to book an appointment the next time 
a notary is needed. 

Pittsburgh, PA

Restaurants

About the Business

Services & More

For Businesses Write A Review

Home Services Auto Services More

notary, mobile notary

Notary in Your Neighborhood
158 reviews

Open Monday-Friday 9:30 a.m.-7:30 p.m.

https://www.notaryneighbor.com

(412) 287-1109

notary@notaryneighbor.com

Get your documents notarized at 
your location today. 

LEARN MORENotary in Your Neighborhood is a unique, full-time mobile notary service based in Pittsburgh, PA. Our notaries travel to your location (Allegh-
eny County and surrounding areas) for optimal convenience. Efficiently meeting your scheduling needs and expectations is our top priority. 
Contact us now to schedule a mobile notary appointment. 

• Powers-of-Attorney 
• Last Wills and Testaments 
• Trusts 
• Closing Documents 
• Affidavits 

• Member of the Pennsylvania Association of Notaries 
• 2016 Pittsburgh Small Business Excellence Award Winner 

Write a Review

• Verifications 
• Acknowledgments 
• Medical Directives 
• Other notary documents as requested
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Website Redesign

The updated website is designed in 
a specific way to be both visually 
appealing and concise in order to 
keep clients’ attention. It has simple 
and clear wording that allows clients to 
understand what services that Notary 
in Your Neighborhood provides as well 
as how to book an appointment. Fast, 
easy and reliable are the three key 
words chosen to highlight the unique 
qualities that characterize Notary in 
Your Neighborhood. Services, rates, 
appointment requests, requirements, hours 
of operation, business accomplishments, 
and additional social media accounts 
have been listed for full understanding 
and transparency of the business. 

Home Page
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Website Redesign (continued)

Services

Notarized Affidavit (under Services)

Notary Documents (under Services)
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Website Redesign (continued)

About
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Website Redesign (continued)
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Recognition (under About)



Website Redesign (continued)

Contact

Testimonials
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Website Blog
The Blog makes the concept of notaries 
easier on audiences. From an outside 
perspective, it’s important to remember 
that the process can be complicated and 
intimidating, so the best way to retain interest 
is by wording things in a way that anyone 
can understand. Other companies may 
include too much jargon on their website 
that could turn away potential clients. An 
easy-to-read blog will allow for audiences 
to better understand notary information. By 
pioneering this strategy, consumers may look 
at NIYN as a more credible and trustworthy 
company than competitors. 
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Below is a list of alternative branding items 
that could be used to further Notary in Your 
Neighborhood’s marketing. 

Vertical Business Card
SEE ATTACHMENT K

Social Media Posts
SEE ATTACHMENT L

Blog Post 2 & Ideas
SEE ATTACHMENT M

Current Logo Redesign
SEE ATTACHMENT J

Suggested Tactics
•Reddit Ads 
•Popup ads on Zillow/Real Estate 
•LinkedIn Groups
•Regular Business posts on LinkedIn 
•Extensive flyers/ads with local businesses  
•Network with local estate attorneys
•Promo items 
•Giveaways
•Real estate paper advertisements  
•Medical Journal advertisements 
•Flyers at Retirement Home Center  
•Door hangers/Flyers in senior living communities 
•Scheduled social media postings 
•Incorporate reviews for easy access as pop- up ads 
•Newsletters
•Press Releases 
•Send email blasts to email lists or existing clients
•Partnerships with directory style 
•YouTube targeted preroll ads 
•Cater LinkedIn to people seeking notary/pre connect 
with professionals 
•Extend Christmas card/ Thank you list and more 
variety of holidays

Print or Digital 
Advertisements
SEE ATTACHMENT N
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Redesign of Current Logo
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Vertical Business Card
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Social Media Posts
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Blog Post 2 & Ideas

Extra Blog Topics
•Power of Attorney: The Types and their Differences 

•General POA 
•Medical POA 
•Vehicle POA 
•Financial POA 
•Durable POA 
•Springing POA 
•Deciding the POA that’s best for you 
•POAs with NIYN 

•What is an affidavit? 

•Estate Planning 101 
•Last Wills and Testament 
•Trusts 
•POA—medical and financial 
•When, where, why, who, how? 
•NIYN and your estate planning
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Print or Digital Advertisement

Notary in Your Neighborhood will notarize your 
documents at your location.

Call (412) 287-1109 to schedule your 
mobile notary service today!

Easy. Efficient. Reliable.
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