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Attachment 26: Campus Staff Email Blast

NOT YOUR GRANDMA’S OPERA POP-UP

SUBJECT: On-Campus Pop-Up Event: Not Your Grandma’s Opera

Dear _____,

Often, the opera is stereotyped as boring, expensive, or something only your grandma would attend.
The Pittsburgh Opera believes the opera is made for everyone – young and old – especially college
students.

The Pittsburgh Opera offers Cheap Seats, a program for university students, faculty and staff to receive
discounted tickets to opera productions. To encourage a new wave of opera attendees, we’re hosting a
Not Your Grandma’s Opera pop-up event at XXXUniversity in the Pittsburgh area. The goal of the
pop-up is to bring the opera to college students as a way to encourage and entice them to join us at one
of our various productions.

We want to hold one of our events at (INSERTUNIVERSITYNAME) on (INSERTDATE) at
(INSERT TIME). Reaching university students face-to-face would benefit the university students,
faculty and staff. Opera performers will distribute flyers about The Pittsburgh Opera and Cheap Seats
during the pop-up. Wigs, costumes and makeup will be available to share with students to try on and
share photos on social media. Students can also participate in a raffle to win two complimentary tickets
to a production of their choice.

We are happy to meet with you to discuss the Not Your Grandma’s Opera Pop-Up. If you are
interested in hosting us on your campus, please let us know your availability to meet and discuss more.
In the meantime, if you have any questions or concerns, please feel free to reach out.

We look forward to working with you!

Best Regards,

Chris Cox
Account Executive
ccox@pittsburghopera.org
(412) 427-7088

mailto:ccox@pittsburghopera.org
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Attachment 28: Community Email Blast

PITTSBURGH TABLING EVENTS

SUBJECT: Tabling Event Inquiry for The Pittsburgh Opera Cheap Seats

Dear_____,

Rumor has it that the Opera is a boring, expensive event that only your grandmother would enjoy.
We’re here to break that stereotype and share the Opera isNot Your Grandma’s Opera experience!
Whether you’re young, enticed by the arts, or on the hunt for something new, the Pittsburgh Opera is
home to numerous productions, experiences and more for college-aged students.

To bring awareness to Cheap Seats, a program for university students, faculty and staff to receive
discounted tickets to Opera productions, we would like to host a booth at (INSERTNAMEOF
EVENT) on (INSERTDATE&TIMEOF EVENT). The booth will include opera cast members,
costumes, wigs, masks and Cheap Seats information on display for people to learn about. The booth
will bring the Pittsburgh Opera to the community of Pittsburgh, showcase the productions we have to
offer, and show students what makes the Opera an experience made for everyone.

Your event would be an excellent opportunity to get college students invested in the program. Could
you please provide us with the information needed in order to move forward with a table set-up and
what you may need from us?

In the meantime, if you have any questions or concerns, please contact us.

Best regards,

Chris Cox
Account Executive
ccox@pittsburghopera.org
(412) 427-7088

mailto:ccox@pittsburghopera.org


Attachment 29: Cheap Seats Flyers





Attachment 30: Stickers

Stickers:



Attachment 31: Drawstring Bags

Drawstring Bags:

Red

Black



Attachment 32: Event Poster



Attachment 33: Cheap Seats Hotcard
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Attachment 35: Media Pitch Letter

(Date)

Dear XXX:

Did your grandma ever tell you not to waste a dime or to always pinch your pennies? The Pittsburgh
Opera is helping students listen to their grandmas by offering Cheap Seats, a resource for discounted
ticket prices for college students. A Not Your Grandma's Opera College Pop-Up is coming to XXX on
(date, time, and location) to tell the students more about the program.

We could use your assistance promoting this event to ensure the students on campus know about these
great discounts. A story shared on your campus media would be an excellent way to shed light and
encourage students to attend the pop-up to learn more about the deals. Part of the pop-up will feature
the opportunity for students to get their hair and makeup done. We would like to arrange to have your
hair and makeup done by a professional opera artist – similar to what the students will experience at
the pop-up. Would you like to do the same to immerse yourself in the opera space?

Please let me know if you want to join us, learn more, or need additional information on this event. I
will follow up with you sometime next week.

I look forward to speaking with you to a greater extent.

Take care,

Chris Cox
Account Executive
ccox@pittsburghopera.org
412-427-7088



Attachment 36: Press Release

To: XXX

Subject: Pittsburgh Opera Discounts

News Release

FOR IMMEDIATE RELEASE
(Implement date close to the event)

Pop-Up Event at (insert event here)

PITTSBURGH - Join The Pittsburgh Opera at (*event name) on (*date and time) for performances
and giveaways to raise awareness of Cheap Seats, The Opera’s college student discount program.

The opera of today has evolved into something that is far from the stereotypical experience it has
traditionally been. While The Pittsburgh Opera enjoys performing the classics, throughout the season
The Opera also features a host of contemporary operas that push the art form forward. Opera is much
more than old people in costumes singing in foreign languages; it can be enjoyed by all people across a
wide array of backgrounds, including students.

The Pittsburgh Opera is inviting students to check out the pop-up and give opera a try. Our resident
artists will be in attendance to perform selections from our upcoming production of (*insert opera
here) and will be happy to talk to any students who may be interested in getting involved with the
programs the Opera has to offer. Students will also have the opportunity to learn more about
discounts, and take home some Opera swag.

For more information about how to take advantage of Cheap Seats visit www.pittsburghopera.org

###

For more information:
Chris Cox
Account Executive
ccox@pittsburghopera.org
412-427-7088

mailto:ccox@pittsburghopera.org
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